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2000-2001: Fundraising,Education, 
Networking and Lobbying



•Circulated door-
to-door petition 
asking student to 
commit to $25 
annual fee

•76% of campus 
reached 

•98% of students 
reached said yes

 



Year One Success

• Spring 2001, Connecticut College signed a 
contract with the Connecticut Energy Co-
operative.  

• Initial purchase: 17% of the college's 
electricity.

• Sources: 100% clean, renewable sources: 
wind, biomass and low-impact hydro. 



The Renewable 
Energy Club’s goal 
during year two was 
to build the campus’ 
awareness of 
renewable energy 
purchase and to 
encourage energy 
conservation

2001-2002: Campaign Strategies



2001-2002: Campaign Strategies



2001-2002: Campaign Strategies

Energy Conservation Events

- Eco Olympics: energy use and recycling 
competition between dorms

- “Do it in the Dark”: voluntary black-out 
night encouraging students to avoid 
electricity use for a night



2002-2003: Campaign Strategies
• Exploring new options: Tradable Renewable 

Certificates

• Maintaining club retention and passing on the 
torch



REC Purchase in 2002-2003

• Offset 22% of college’s energy consumption
• Green-e Certification provided assurance to 

Administration



2003-2004: Campaign Strategies

• Increasing the purchase

- 6.7 million kWh per year 
of 100% new wind 
certificates 

- Purchase offsets 44% of 
college’s annual electricity 
use.

• Drafted a College Energy 
Policy



Lessons Learned

• Students are the agents of change on their 
campuses

• Work WITH the Administration

• Think beyond the first year


